


“It may be ambitious, but it’s good 
to set a target so that I have a goal 
to focus on.”

IDEAS FOR  
SCIENTISTS  
PURSUING  

ENTREPRENEURSHIP

For scientists who recognise 
that their innovations 

have the potential to be 
commercialised, Isakov 
shares his plans on how 
he would bridge the gap 

between science and 
entrepreneurship: 

Identify how much pro�t your 
technology can potentially bring 
to a potential customer. If your 

solution in the foreseeable future 
does not lead to a pro�t equivalent 

to 10 times of your technology cost, 
it is not a viable solution.

Talk to potential customers to  
test your assumptions. 

Learn how to sell your vision  
� focus on conveying your  

idea in an easy to understand 
manner for potential customers, 

partners, future employees  
and investors.

Connect the dots of opportunity 
that don’t yet exist into a scalable 

business. You will never know 
where it may lead you.


