
        "Cross-Cultural Perspectives : Intrigued behavior towards the Future of Foods & their 
essence”

              BACKGROUND

● Based on available 
databases.

● Market trends & 
segmentations.

● Questionnaire survey.
LINK

◆  Future of foods & Consumer 
willingness in selected regions.

◆ Taste bud characteristics on 
selected regions.

◆ Future perspectives.

❏ Amazing planet - Earth
❏ Humans are differentiated by 

culture and their lifestyle
❏ Growth of the human Cycle 

*Necessity.
 

★ Majority of the people 
consider “PB,Cell based” as 
the future of foods.

★ 80% of willing to buy the 
future of foods.

★ 100% of people aware of 
alternative proteins.

https://forms.gle/26kcGHGAySjRyp6f8
https://medium.com/@sanchit.thacker/market-research-on-plant-based-foods-in-india-case-study-a564763821aa#:~:text=63%25%20of%20Indian%20consumers%20are,to%20try%20or%20have%20tried.
https://timesofindia.indiatimes.com/business/india-business/millennials-push-cos-to-serve-ready-to-eat/articleshow/59431765.cms
https://www.farmersweekly.co.nz/markets/boomers-gen-x-drive-china-consumer-growth/
https://www.statista.com/statistics/1315237/japan-female-generation-y-z-food-trend-consumption-share-by-age-group/
https://foodinsight.org/wp-content/uploads/2023/05/IFIC-2023-Food-Health-Report.pdf
https://foodinsight.org/wp-content/uploads/2023/05/IFIC-2023-Food-Health-Report.pdf
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9132226/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9132226/
https://onlinelibrary.wiley.com/doi/full/10.1002/fes3.405
https://onlinelibrary.wiley.com/doi/full/10.1002/fes3.405
https://ps.nikkei.com/unlock/202107/foodtechjl.html
https://ps.nikkei.com/unlock/202107/foodtechjl.html
https://kadence.com/consumer-behaviour-and-the-future-of-food-production/
https://kadence.com/consumer-behaviour-and-the-future-of-food-production/
https://my.clevelandclinic.org/health/body/24684-taste-buds

